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In 2015, America saw the residential remodeling 
industry finally beat the peak reached in the 
2007 housing boom. This was made possible by 
many factors such as low mortgage rates, strong 
home sales, wage gains, employment increases, 
and the change in homeowner sentiment to fix 
up current homes rather than trading up to a 
more desirable home. 

But one of the most significant impacts to this 
industry comes from the needs of the baby 
boomer generation. There is a new and common 
sentiment among this group to age in place at 
home, rather than move into a nursing home or 
other housing development. In fact, the number 
of baby boomers over 80 years old moving out 
of their homes has declined from 16% in 1990 
to only 7% in 2015. 

This shared desire to remain independent as long 
as possible has increased their need to make 
necessary accessibility changes throughout 
their homes. While many of these changes need 
to be made all over the home, bathrooms tend 
to see the biggest need for changes. It’s one of 
the most-used rooms in any home, and can be 
one of the most dangerous given that floors are 
commonly wet and can be very slippery. 

Updates such as walk-in showers, support bars 
and wheelchair accessible sinks are all necessary 
to make bathrooms work for baby boomers 
desiring to age in place. And truth be told, 
many are finding it’s actually more affordable 
to make these changes than pay the exorbitant 
fees associated with nursing homes or senior-
centered housing facilities. 

The problem with the need for all of these 
changes is that many baby boomers don’t 
know where to go to find the help they need, 
either with designing their new bathroom or 
with finding the right company to help install 
everything. While other generations know how 
to navigate the internet to find that they’re 

looking for, many boomers don’t know how to 
search for things they need, or even if they do 
know how, they don’t like the process of blindly 
finding someone online. Many prefer to speak 
to someone first-hand to communicate their 
needs.

The great thing about American Home 
Remodeling is that we can meet all of these 
needs in a way that makes these homeowners 
feel comfortable. These clients can find us at 
countless home shows and fairs throughout the 
year to sign up for our services with one of our 
knowledgeable Brand Ambassadors. Our free in-
home consultations are a great way for boomers 
to communicate their needs with a Designer 
one-on-one to make sure they’re getting all of 
the accessibility changes they need. And any 
communication made during the project time 
line can be done over the phone to ensure both 
parties are always on the same page. 

We also have many products that would help 
baby boomers age in place, such as walk-in 
tubs, barrier free shower pans, low threshold 
shower pans, seats and benches, grab bars 
and handles. Outside of the specific needs 
pertaining to the bathing area, we can also 
help our clients change out lighting fixtures to 
match their new tub or shower, paint the walls, 
and even switch out their vanity for something 
that’s more wheelchair friendly. And all of this 
comes without internet gimmicks or fancy 
state-of-the-art technology.
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Forever Found 
Update
Many of you aren’t aware of 
our continued partnership 
with Forever Found, a non-
profit organization that exists 
to support the prevention, 
rescue, and restoration of 
child trafficking victims. Many 
of you also don’t know that 
Orange County actually has 
one of the highest human 
trafficking rates in the United 
States! 

So, we’re helping to make a 
change with every sale we 
make. Currently, we’ve been 
able to donate $13,575 this 
year alone to this amazing 
organization. We’re helping to 
educate the public on human 
trafficking and how we can 
all work together to prevent 
human trafficking here and 
abroad. 

To read more about Forever 
Found and what they’re doing 
to support victims of child 
trafficking, check out their 
website at http://foreverfound.
org/

Get in Touch
If you’d like more information 
on any of our products, or 
you’d like to schedule an in-
home consultation, feel free to 
give us a call at 844-824-6247 
or send us an email at info@
goahr.com 



According to a recent survey 
by the Orange County Register, 
one in seven Californians plan 
to remodel some part of their 
home this year. That equates to 
about 15 percent of all home-
owners throughout the state. 
Out of these homeowners,  
baby boomers make up about 
half (as discussed in Aging in 
Place on page 1). But there is 
another segment of homeown-
ers that is turning their eyes to-
wards remodeling: Millennials. 

This generation is starting fami-
lies of their own and looking 
to buy 
homes of 
their own. 
As baby 
b o o m e r s  
age fur-
ther and 
are forced 
to move 
out of their 
homes to 
find sufficient care, those older 
homes are what millennials are 
going to be looking to purchase. 

There are a number of reasons 
for this, but it mostly comes 
down to cost. Millennials 
are plagued with enormous 
amounts of student debt, and 
characteristically stay at home 
with their parents a little longer 
to help save money. Once they 
do move into their own space, 
many prefer to stay in urban 
areas until they start a family 
of their own. At that time they 
look for homes in suburban 
areas, but because of the high 
rent prices they paid in the city, 
their debt, and the fact that it’s 
harder to get mortgages now, 
they don’t have enough money 

to afford the larger or newer 
homes of their dreams. Many 
purchase older homes that they 
can fix up as they go. 

Believe it or not, for a generation 
that grew up watching HGTV 
and house-flipping shows, older 
homes are actually preferable 
to millennials. They enjoy the 
idea of renovations and being 
able to add their own person-
alities to their spaces. 

If you’ve ever walked into a 
1970’s home that was just put 
on the market, more often than 

not, it’s like 
walking into 
a time cap-
sule. Living 
areas are 
s e c t i o n e d 
off, paint 
colors are 
darker, and 
most of the 
rooms just 

feel stuffy and claustrophobic. 
As is characteristic to interior 
design trends right now, mil-
lennials prefer spaces that are 
light, airy, and open, so they’re 
OK with adding these attri-
butes  in a way that works well 
for their family and coincides 
with their style.  

Lucky for them, American 
Home Remodeling has a hand-
ful of curated acrylic options to 
choose from that are on trend 
and easy to clean. Designs such 
as white subway tile will give 
these new homeowners the 
look they want without all of 
the hassle and cleaning associ-
ated with traditional tile. It’s a 
way for millennials to get the 
best of both worlds: style and 

functionality that won’t make 
them miss out on family time.  

While AHR has it’s own options 
for vanities, plumbing fixtures, 
counter tops, and everything 
else needed for a bathroom 
renovation, we are also one of 
the few remodeling compa-
nies that can install anything 
that a homeowner finds in a 
retail store that they can’t live 
without. With the option to 
do that, millennials now have 
the resources to renovate their 
bathroom and have it look ex-
actly like the picture they have 
in their mind. 

While baby boomers and Gen-
Xers might see all of this cus-
tomization as a bad omen for 
resale value, it can be more 
detrimental to put older homes 
back on the market without 
even minor upgrades. Luckily, 
just a few small changes and a 
new walk-in shower can have a 
drastic impact to any home. 
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“I just had my fiberglass 
tub/shower converted into 
a shower and it turned out 
beautiful! I would highly rec-
ommend AHR. Everything 
was converted in one day.”

-Jenn B, Fullerton

“I wish I had known 
what I was getting 

myself into...”

MILLENNIALS AT HOME 

What our 
Customers are 
Saying...
I was most impressed with 
the person that came out 
and worked so hard and 
installed my shower. I’ve 
never seen such efficient and 
considerate work. He cleaned 
up as he went along. Curtis, 
the salesperson that came 
out and set everything up, 
was very professional too. 
- Janet W, Redlands

Great Customer service staff 
and quality craftsmanship. 
The project is better than 
expected. Thank you! 
-Robin & John H, Yorba 
Linda

I was pleasantly surprised 
with the professionalism of 
AHR from the designer at the 
beginning to the completion 
of final details. I will definitely 
recommend to friends. 
- Cassie & Refrugo M, 
Coronado

The two workers, who did 
the installing worked as a 
team, had all the tools and 
everything to complete the 
job on time. They took very 
short breaks and did not 
stop for lunch. They show 
up on time and knew what 
was next to do. They cleaned 
up all areas and laid down 
clothes to cover walking 
areas during the time. 
- Carl & Kathy A, Yucaipa 

Had a great experience, the 
bathroom project came out 
great and the staff always 
cleaned up after themselves 
and never left a mess. The 
only thing was the project 
took a little longer than I 
thought it would however 
the workmanship is excellent 
and I give them a 5 star 
rating. 
- Ben O, West Covina 



What our 
Customers are 

Saying...
I had my shower redone by 

AHR and I am very happy 
with the work that was 

done. At first I was worried 
about an area above my 

old tub that was going to 
get damaged when they 

removed the old one and 
installed the new one. The 
salesman just kept saying 

“oh don’t worry about it” but 
never gave me details. As 

soon as the installer arrived 
he spoke with his manager 

and said we will take care 
of everything! And they did!  

They arrived around 8:30 am 
and were completely done 

by 6:00 pm. Amazing!
- Heidi Y, Long Beach

Doug was the design 
consultant that came out 

to price out my 76 year old 
father’s bathroom. He was 

informative, professional and 
knowledgeable. The concept 
was perfect and the options 

were presented nicely. It 
does take some time for the 

material to arrive so if you are 
in a hurry, you may need to 

request a “rush.” The General 
Contractor has been licensed 

for many years which is 
always a proven form of 

verification of professionalism 
and legitimacy. Otherwise, 

AHR was reasonable and 
responsive.

-Zozo’s Mom, Thousand 
Oaks

The person that came out 
was knowledgeable and 

worked accurately and 
speedy. For removing a tub 

and walls and replacing 
them and plumbing 

there was no dirt or mess. 
Definitely would hire them 

again. 
- Martin T, San Diego 

The last time we updated 
you on our status with Home 
Depot as one of their Trusted 
Service Providers, we had the 
privilege of being in 53 stores 
across southern California. 
Today, I wanted to give you a 
brief update on the additional  
21 stores that we now serve. 

In late April, The Home Depot 
asked us if we would like to 
take on more stores in Orange 
County. Up until that point, 
most of our stores were in LA 
County, the Inland Empire, 
and San Diego, so we jumped 
on the opportunity to serve 
customers that we haven’t had 
the privilege to serve before. 

We were excited to find out 
that the 21 stores weren’t all 
clustered together, either! 
We have a nice stretch of 

stores from La Habra down 
to Mission Viejo to be able to 
reach customers in many dif-
ferent areas. 

We are continually humbled at 
the fact that The Home Depot 
continues to see us as an asset 
to their Specialty Services pro-
gram, and we are excited to be 
able to serve a greater number 
of customers in the southland! 

If you happen to see one of 
our Brand Ambassadors in 
your store, come say hi! We’d 
be happy to help you out and 
answer any questions you may 
have. 

Northern Orange County is 
now home to eleven Home 
Depot stores with AHR as their 
SF&I Service Provider. If you’re 
in any of these cities, be sure 

to check us out:  

La Habra, Fullerton, Orange. 
East Brea, Anaheim, Anaheim 
Hills, Westminster, Garden 
Grove, Cypress, and Stanton 

Southern Orange County also 
has 10 more stores connected 
to AHR. If you live in any of the 
following cities, be sure to ask 
one of our Brand Ambassadors 
or one of the floor associates 
about information on full 
bathroom remodeling.  

Santa Ana, Tustin, Costa Mesa,
Huntington Beach, East Irvine, 
Lake Forest, El Toro, Laguna 
Hills, Laguna Niguel, and 
Mission Viejo. 

We hope to see you in the 
store soon! 

A: All of the products we offer come 
with lifetime transferable warranties! 
This means that you are guaranteed 
free repair or replacement of any 
defective component for as long as 
you live, and this will apply to the 
successive homeowner as well. For 
the specific warranty details on each 
of our products, please contact your 
Designer, or give us a call at 844-824-
6247.

A: Each project that we begin takes a 
different length of time to complete, 
and all of our products are custom 
ordered specifically for your home. 
While the actual install of your 
products won’t take more than a week 
or two depending on the complexity 
of your project, it will take about three 
to four months from the start of your 
project until we reach completion. 
For a more accurate time line, please 
contact your Designer. 

Your Questions Answered

SF&I PROVIDER UPDATE 

Q: What kind of 
warranties do you have 
on your products? 

Q: How long will it take 
to complete my project? 



UPCOMING EVENTS
We love to meet you in person! It’s the perfect time for you to see some 
examples of our products and our workmanship, as well as speak to one 
of our knowledgeable Brand Ambassadors to get all of your qualifying 
questions answered before you sign up for your free consultation. 

With that said, we want to make you aware of the different locations you 
can expect to see us during the next quarter. If you have any questions 
about these events or where to find us, give us a call at 844-824-6247 and 
we can help you out.

  The Ontario Home Show - October 6-8, 2017
   Ontario Convention Center
   2000 E Convention Center Way, Ontario, CA 91764
   Come find us in spaces 934-936
    
  The Anaheim Home & Holiday Show - October 20-22, 2017
   Anaheim Convention Center
   800 W Katella, Anaheim, CA 92802
   Come find us in Hall D, spaces 482-486

  The Pomona Home Show - November 3-5, 2017
   Pomona Fairplex
   1101 W McKinley Ave, Pomona, CA 91768
    Come find us in spaces 343-345

Do you know someone who needs a remodel of their own? 

Refer a friend and a Visa gift card worth up to $250 

All you have to do is have them mention your name during their free
in-home consultation. When their job closes, you’ll receive your reward! 

for a sale $5000 and under sale = $50 gift card
for a sale between $5001 and $10,000 = $100 gift card

for a sale between $10,001 and $15,000 = $150 gift card
for a sale between $15,001 and $20,000 = $200 gift card

for a sale $20,001 and over = $250 gift card

Have them give us a call at 844-824-6247 or send us an email
at info@goahr.com to schedule their consultation today.

Welcome, Luis Lola!
We’re excited to welcome 
the newest member to our 
AHR family: Luis Lola, our 
new Construction Manager! 
He comes to us from Build It 
Right Construction in Rancho 
Cucamonga, and brings 12 
years of on-the-job experience 
with him. We’re excited to have 
you, Luis! And if you happen to 
see him in your home during 
an installation or site check, 
give him a warm welcome for 
us! 

Refer a Friend 
and be rewarded!


